PRESS RELEASE

FASHION ICON WINNIE HARLOW SPORTS PUMA’S ALL-NEW KYRON

Herzogenaurach, Germany; June 12, 2020 — Sports company PUMA just released one of the fiercest
shoes of the summer, the Kyron. Kyron is a brand-new style that looks like it just stepped out of
your wildest fashion fantasies. The global campaign features international supermodel Winnie
Harlow, as she is the epitome of a fashion rebel, always defining her own style.

The new Kyron franchise was created for the fashion rebels - pack leaders who destroy doubts,
don’t care about trends, and aren’t afraid to show their wild side. The overall design takes
inspiration from PUMA’s archive shoes, infused with high fashion elements. Kyron Awakening,
the first drop of the season, features a daring upper in shades of white, blue indigo accents and
the iconic formstrip in black.

Winnie Harlow was chosen to be the face of Kyron because she is not scared to go against the
norm, she is confident, beautiful, and a global trendsetter. The campaign creative uses immersive
sets that transport you to a fashion fantasy world.

“Kyron shoes are anything from ordinary as it really stands out from the crowd,” said Winnie
Harlow. “It's great as | can pair in so many ways and go from day to night with ease and style.”

Don't settle for ordinary - cop your Kyron Awakening starting June 12" on PUMA.com, PUMA
Stores and selected retailers globally.
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Media Contact:
Alberto Turincio, Sportstyle PR Global —alberto.turincio@puma.com
Liz Smith, Sportstyle PR Global — liz.smith@puma.com

PUMA

PUMA is one of the world’s leading Sports Brands, designing, developing, selling and marketing footwear, apparel and accessories. For more than
70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers
performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It
collaborates with renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands
PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 countries, employs more than 14,000 people worldwide,
and is headquartered in Herzogenaurach/Germany. https://about.puma.com/
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